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CORPORATE LEGAL FRAMEWORK

The Companies Act, 1956 (Relevant Provisions) :
Definition, types of companies; Memorandum of Association;
Articles of Association; Prospectus; Share capital and
membership; Meetings and resolutions; company
management; Managerial remuneration; Winding up and
dissolution of companies.

The Negotiable Instruments Act, 1881 : Definition, types
of negotiable instruments; Negotiation; Holder and holder in
due course; Payment in due course; Endorsement and
crossing of cheque; Presentation of negotiable instruments.

Legal Environment of Security Markets : SEBI Act, 1992
- organisation and objectives of SEBI; Powers under
Securities Contract Regulation Act 1956 transferred to SEBI;
Role of SEBI in controlling the security markets.

Restrictive and Unfair Trade Practices, Consumer
Protection Act: MRTP Act 1969 monopolistic trade
practices; Restrictive trade practices; Unfair trade practices.
The Consumer Protection Act, 1986 salient features;
Definition of consumer, right of consumer; Grievance
redressal machinery

Regulatory Environment for International Business :
FEMA Act 1999, WTO Regulatory framework of WTO, basic
principles and its charter; TWO provisions relating to
preferential treatment to developing countries; Regional
groupings, technical standards, anti-dumping duties and other
NTBs; Custom valuation and dispute settlement; TRIP and
TRIMS.
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MARKETING RESEARCH

Marketing Research— An introduction
Problem, Discovery and Formulation
Marketing Research Process
Scientific Method

Research Design

Experimental Design (Experimentation)

Data Collection
Secondary Data
Primary Data—Collection

'Survey Method and Its Administration

Questionnarie Design

Attitued measurement and Scaling Techniques
Observation Method

Sampling Concepts

Selection a Sample

Data analysis

Processing of Collection Data
Cross-tabulation Data

Data analysis and Interpretation

Data Analysis and Interpretation (Contd.)
Multivariate Analysis

Presentation of Resarch Project

Applications

Product Research
Advertiasing Research
Motivation Research
Sales control Research

Miscellanceous Issues
Ethics in marketing Research
Future of Marketing Research
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Sales Management

COURSE CONTENTS :
ol Scope and nature of Sales Management.

2. Planning for Sales Management - Sales Organization, Sales
Potential, Sales Forecasting

3. Sales Budgeting Sales Purchasing & Sales Quota, Development
of Sales Strategy.

4, Operational Sales Management. SelectionTraining compensation
and motivation of sales forces personal.

5. Evaluation and control of sales.
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Quality Management

COURSE DESIGN :

Basic Concept, Definition, Terminology of Quality Management.
Quality Policy and objectives.

Organisation for Quality. Quality Circles.

Economic of Quality.

Quality Assurance, Zero Defect Concept.

Quality Specifications.

Statistical aids in Limits and Tolerances.

Inspection

Manufacturing Planning for Quality.

0. Sampling Plans for Attributes and Variables and Various Control
Charts.

11.  Total Quality Control
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Consumer Behaviour

Course Contents

1.

Consumer behaviour studies. Scope and their applicatiion
Consumer's need and motives, Consumer as a perceiver and
learner.

Consumer's influence of personality and attitude on buying behaviour
: Group dynamics and consumer buying behaviour, Reference
groups, Personal influence and opinion leadership Prcess.

Model of consumer decision making process : Model of consumer
behaviour : Family decision making : Diffusion of innovation:

Social economic and culture aspects of India consumer market,
Social classes and their infulence on consumer behaviour:

Model of Industrial buying behaviour Pattern of industrial buying
behaviour in India.
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ENVIRONMENT AND MANAGEMENT

COURSE CONTENTS :

Unit-

Unit-ll

Unit-11l

Unit - IV

Unit-vV

Environmental Management: Fundamentals - Sustainable
Development, Implications of human population growth,
Limits to growth, Environment and Business Schools; Energy
Management.

Ecosystem Concepts: Basic Concepts and their application
in Business, Industrial Ecology and Recycling Industry;
Environmental Management System: ISO 14000.

Clearance / Permissions for establishing industry;
Environmental Management & valuation.

Corporate Mergers, Environmental Ethics; Environmental
ManagementTrade and Environmental Managemental, Debt
and environment.

Pollution andWaste Management; Air, Water, Land Pollution,
Trade in wastes; Water, Forests, Biodiversity Management,
Water Resources, Dams and their role; Forest products and
Trade. Role of Biodiversity in International Trade; Approaches
to Corporate Ethics; Bio-ethics.
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MANAGEMENT INFORMATION SYSTENS

MIS Concept & its utility, Role of computers in MIS, Strategic
issues & Corporate Management Information Systems,
Process of MIS Development Information needs, planning
Organization & Control.

Preparation of MIS Design, Selection of design document,
conversion of Manual MIS into computerized MIS.

Organization of Computer, its functional units, introduction
to computer software, use of computers in MIS, emerging
trends in computers microcomputer & its application.

MIS & decision making, phases of Decision - making
process, MIS Support to decision making process.

Implementation of MIS, its stages & evaluation of the
system, Maintenance of the system. =




