
Madhya Pradesh Bhoj (Open) University, Bhopal 
MBA Final (Marketing) 

Subject: I- Advertising and Sales Promotion   Maximum Marks: 30 

----------------------------------------------------------------------------------------------------  

funZs'k&  
1- lHkh iz’u Lo;a dh gLrfyfi esa gy djuk vfuok;Z gSA 
2- nksuksa l=h; iz’u i= esa ls fdlh ,d iz’ui= dks gy djuk vfuok;Z gSA 
3- l=h; dk;Z mRrj iqfLrdkvksa ds LFkku ij A4 lkbZt ds lkns dkxt ij Nk= }kjk fy[ks tk;saxs ftu ij {ks=h; funs’kd 
ds gLrk{kfjr eqgj vafdr fd;k gksuk vfuok;Z gSA  

4- l=h; dk;Z tek djus dh vafre frfFk 15 vDVwcj 2011 gSA 
5- l=h; dk;Z mRrj iqfLrdkvksa dks tek djus dh jlhn vo’; izkIr dj ysaA 

----------------------------------------------------------------------------------------------------- 

Assignment Question Paper – I 
 

Q1 What is the role of advertisement in the marketing process? 
 foidu izfd̀;k esa foKkiu dh D;k Hkqfedk gSS\  
Q2 How can you determine target audience? 
 foKkiu Jksrkvksa dk fu/kkZu.k vki fdl izdkj djsaxsa \ 
Q3 What is advertising budgeting? Describe various factors to affect an advertising 

budget. 
 foKkiu ctfVax D;k gS\ ,d foKkiu ctV dks izHkkfor djus okys rRoksa dk o.kZu dhft,A 
Q4 What is advertising campaign? What are its advantages? 
 foKkiu eqfge D;k gS\ blds D;k ykHk gS\ ] 
Q5 What do you understand by international advertising? State its salient features. 
     vUrZjk"Vªh; foKkiu D;k gSa\ blds egRoiw.kZ rRokssa dksa le>kb;ssa A 
 

Assignment Question Paper – II 
 

Q1 Describe social responsibilities of advertising. 
 foKkiu dyk ds lkekftd mRrjnkf;Rokssa dk o.kZu dhft,saA 
Q2 What do you mean by target audience? What is the procedure to select target 

audience? 
 y{; Jksrkx.k dk D;k vFkZ gSA\ y{; Jksrkx.k ds p;u dh D;k izfd̀;k gSA\  
Q3 Describe various aspects of advertisement programme.  
 foKkiu dk;ZØe ds fofHkUu igyqvksa dk o.kZu dhft,A 
Q4 What is advertising agency? Explain procedure of appraisal of an advertising 

agency. 
 foKkiu vfHkdj.k D;k gS\ ,d foKkiu vfHkdj.k ds ewY;kadu dh ifØ;k dks lea>kb;ssa  
Q5  Discuss the relations between advertising and consumer behaviors.  
 foKkiu dyk ,oa miHkksDrk O;ogkj ds lEcU/k dh foopuk dhft,A 
 

 
 

 

 

 

 

 

 

 

 

 

 

 

 



Madhya Pradesh Bhoj (Open) University, Bhopal 
MBA Final (Marketing) 

Subject: II- Consumer Behavior               Maximum Marks: 30 

----------------------------------------------------------------------------------------------------  

funZs'k&  
1- lHkh iz’u Lo;a dh gLrfyfi esa gy djuk vfuok;Z gSA 
2- nksuksa l=h; iz’u i= esa ls fdlh ,d iz’ui= dks gy djuk vfuok;Z gSA 
3- l=h; dk;Z mRrj iqfLrdkvksa ds LFkku ij A4 lkbZt ds lkns dkxt ij Nk= }kjk fy[ks tk;saxs ftu ij {ks=h; funs’kd 
ds gLrk{kfjr eqgj vafdr fd;k gksuk vfuok;Z gSA  

4- l=h; dk;Z tek djus dh vafre frfFk 15 vDVwcj 2011 gSA 
5- l=h; dk;Z mRrj iqfLrdkvksa dks tek djus dh jlhn vo’; izkIr dj ysaA 

------------------------------------------------------------------------------------------------------ 

Assignment Question Paper – I 
 

Q1 What is consumer behavior? Explain the marketing strategy with respect to 

consumer behavior  
miHkksDrk O;ogkj D;k gS\ cktkj dh j.kuhfr dks miHkksDrk O;ogkj ds lUnHkZ esa le>kb;sA 

Q2 How is the consumer motivated for purchasing a product? What is the 

evaluation criteria and decisions rule?   
fdlh Hkh oLrq dh [kjhnnkjh esa miHkksDrk dks vfHkizfjr dSls fd;k tkrk gS\ fu.kZ; fu;e dh 
ewY;kadu ifjf/k D;k gSA 

Q3 Explain the attitude of an individual buyer, while purchasing a product.  
fdlh Hkh oLrq dh [kjhnnkjh ds oDr mlds joS;s dks le>kb;sA 

Q4 What is the importance of psychographics and lifestyle in consumer behavior 

studies? Also explain the reference group influence  
miHkksDrk O;ogkj v/;;u esa lkbdks xzkfQd vkSj ykbQ LVkby dk egRo D;k gSA fjÝsl xzqi ds 
izHkko dks le>kb,A 

Q5 Explain the concept an process industrial baying behaviour   
m|ksx [kjhnnkjh O;ogkj dh vo/kkj.kk vkSj izfÑ;k dks le>kb;sA 

 

Assignment Question Paper – II 
 
Q1 What is consumer involvement in the decision making process?  

fu.kZ; fuekZ.k izfÑ;k esa miHkksDrk Hkkxhnkjh D;k gS\ 
Q2 What is information processing and consumer perception? 

miHkksDrk /kkj.kk vkSj lwpuk izfØ;k D;k gS\ 
Q3 Explain the influence of personality on the consumer baying behavior.   

miHkksDrk [kjhnnkjh O;ogkj esa O;fDRo ds izHkko dks le>kb;sA 
Q4 What is diffusion of innovation and opinion leadership? How does it affect the 

family decision making?   
buksos'ku ds fo?kVu vkSj usr`Ro jk; D;k gS vkSj dSls ;s ifjokj fu.kZ; fuekZ.k dks izHkkfor djrk gSA 

Q5 Explain the models of consumer behaviour and its use in the study of consumer 

behavior.  
miHkksDrk O;ogkj ds eksMy vkSj mlds mi;ksx dks miHkksDrk O;ogkj ds v/;;u esa le>kb;sA 

 

 

 

 

 

 

 

 

 

 



Madhya Pradesh Bhoj (Open) University, Bhopal 
MBA Final (Marketing) 

Subject: III- International Marketing              Maximum Marks: 30 

----------------------------------------------------------------------------------------------------  

funZs'k&  
1- lHkh iz’u Lo;a dh gLrfyfi esa gy djuk vfuok;Z gSA 
2- nksuksa l=h; iz’u i= esa ls fdlh ,d iz’ui= dks gy djuk vfuok;Z gSA 
3- l=h; dk;Z mRrj iqfLrdkvksa ds LFkku ij A4 lkbZt ds lkns dkxt ij Nk= }kjk fy[ks tk;saxs ftu ij {ks=h; funs’kd 
ds gLrk{kfjr eqgj vafdr fd;k gksuk vfuok;Z gSA  

4- l=h; dk;Z tek djus dh vafre frfFk 15 vDVwcj 2011 gSA 
5- l=h; dk;Z mRrj iqfLrdkvksa dks tek djus dh jlhn vo’; izkIr dj ysaA 

------------------------------------------------------------------------------------------------------ 

Assignment Question Paper – I 
Q1 vUrjkZ"Vªh; foi.ku ds okrkoj.k ij ,d ys[k fyf[k,A 

Write an essay on international marketing environment.  

Q2 f}i{kh; O;kikfjd le>ksrs dk vFkZ mís'; o egRo dk lfoLrkj o.kZu dhft,A 
Explain fully the meaning, objects and significance of bilateral trade 

agreements. 

Q3 Hkkjr ds fu;kZr O;kikj es atks lgk;rk ,oa izksRlkgu fn, tkrs gS mudh O;k[;k dhft,A 
Discuss the assistance and incentives provided in the export trade of India. 

Q4 fu;kZr fØ;kfof/k dh egRoiw.kZ voLFkkvks dk laf{kIr fooj.k nhft,A bl izfØ;k esa fdu eq[; 
izys[kks dk iz;ksx fd;k tkrk gSA 
Briefly explain the important stages in procedure of export trade. What main 

documents are used in this process? 

Q5 vadVkM ds laxBu ,oa dk;ksZ dk foospu dhft,A fodkl'khy jk"Vªks ds fy, bldk D;k egRo gS\ 
Describe the organization and functions of UNCTAD. What is its importance 

for developing countries? 

Assignment Question Paper – II 
 

Q1 vUrjkZ"Vªh; foi.ku ds LoHkko ,oa {ks= dh O;k[;k dhft,A 
Discuss the nature and scope of international marketing. 

Q2 fo'o O;kikj laxBu dh vkykspukRed O;k[;k dhft,A 
Explain critically the world trade organization. 

Q3 vadVkM dh vc rd dh lQyrkvks ,oa vlQyrkvks ij izdk'k Mkfy,A 
Discuss the achievements and failures of UNCTAD. 

Q4 f}i{kh; O;kikfjd le>kSrs ls vki D;k le>rs gS\ f}i{kh; ,oa cgqi{kh; O;kikfjd le>kSrs dh 
rqyuk dhft,aA 
What do you understand by bilateral trade agreement? Give a comparison of 

bilateral and multilateral trade agreements. 

Q5 Hkkjr dh LorU=rk ds i'pkr~ dh vk;kr&fuekZr uhfr ij izdk'k Mkfy,A 
Throw light on import export policy after independence of India  

 

 

 

 

 

 

 

 

 

 

 



 

Madhya Pradesh Bhoj (Open) University, Bhopal 
MBA Final (Marketing) 

Subject: IV- Service marketing               Maximum Marks: 30 

----------------------------------------------------------------------------------------------------  

funZs'k&  
1- lHkh iz’u Lo;a dh gLrfyfi esa gy djuk vfuok;Z gSA 
2- nksuksa l=h; iz’u i= esa ls fdlh ,d iz’ui= dks gy djuk vfuok;Z gSA 
3- l=h; dk;Z mRrj iqfLrdkvksa ds LFkku ij A4 lkbZt ds lkns dkxt ij Nk= }kjk fy[ks tk;saxs ftu ij {ks=h; funs’kd 
ds gLrk{kfjr eqgj vafdr fd;k gksuk vfuok;Z gSA  

4- l=h; dk;Z tek djus dh vafre frfFk 15 vDVwcj 2011 gSA 
5- l=h; dk;Z mRrj iqfLrdkvksa dks tek djus dh jlhn vo’; izkIr dj ysaA 

------------------------------------------------------------------------------------------------------ 

Assignment Question Paper – I 
Q1 What is service marketing? What is the nature of services? 
 lfoZl ekdsZfVax D;k gS\ lsokvks dh izÑfr D;k gS\ 
Q2 What is the framework and challenges of marketing in service business? 
 lasok O;kikj esa cktkjhdj.k ds izk:i  vkSj pquksfr;kW crkb;sA 
Q3 What is service consumer behaviour? Explain its process elements.  
 lasok miHkksDrk O;ogkj D;k gS\ bldh izfØ;k rRoks dks le>kb;sA 
Q4 Discuss the quality models and its related issues in service marketing. 
 lsok cktkjhdj.k es DokfyVh ekWMy vkSj mlls lEcf/kar eqn~nks dks le>kb;sA 
Q5 Explain the classification of services.  
 lsok ds foHkktu dks le>kb;sA 

Assignment Question Paper – I 
 

Q1 What is the role of services in the growth of economy? What factors contribute 

to the growth of  services? 
vFkZO;oLFkk ds fudkl esa lsok dh Hkwfedk D;k gS\ dkSu ls ,sls dkjd gS tks blds fodkl es 
;ksxnku nsrs gSA 

Q2 Write notes on  

i) Service product development  

ii) Service encounter  
 ys[k fyf[k;s 
 i) lsok oLrq fodkl  
 ii) lfoZl ,udkm.Vj 
Q3 What is service trinity? How does the formulation of service strategy useful in 

marketing of services? 
 lfoZl fVªfuVh D;k gS\ cktkjhdj.k es alsokj.kuhfr dh izfØ;k D;k gS\ 
Q4 Explain the advertising, branding and packaging of services. 
 czkfMax] o iSdsftax dh lsokvks dks le>kbZ;sA 
Q5 What is marketing of financial services? Explain the Indian market scenario and 

its strategies.  
 foRrh; lsokvks dk cktkjhdj.k D;k gS\ Hkkjrh; cktkj lsokvks ,oa mldh j.kuhfr;ks dks le>kb;sA 
 
 
 
 

 

 

 

 

 



Madhya Pradesh Bhoj (Open) University, Bhopal 
MBA Final (Marketing) 

Subject: V- Sales & Distribution Management  Maximum Marks: 30 

----------------------------------------------------------------------------------------------------  

funZs'k&  
1- lHkh iz’u Lo;a dh gLrfyfi esa gy djuk vfuok;Z gSA 
2- nksuksa l=h; iz’u i= esa ls fdlh ,d iz’ui= dks gy djuk vfuok;Z gSA 
3- l=h; dk;Z mRrj iqfLrdkvksa ds LFkku ij A4 lkbZt ds lkns dkxt ij Nk= }kjk fy[ks tk;saxs ftu ij {ks=h; funs’kd 
ds gLrk{kfjr eqgj vafdr fd;k gksuk vfuok;Z gSA  

4- l=h; dk;Z tek djus dh vafre frfFk 15 vDVwcj 2011 gSA 
5- l=h; dk;Z mRrj iqfLrdkvksa dks tek djus dh jlhn vo’; izkIr dj ysaA 

------------------------------------------------------------------------------------------------------ 

Assignment Question Paper – I 
Q1 Describe the nature and scope of sales management. 
 foØ; izca/k dh izfd`fr ,oa {ks= dh foospuk dhft,A 
Q2 How can you develop an effective sales training programme? 
 vki ,d izHkkoh foØ; izf'k{k.k dk;ZØe fdl izdkj fodflr djsaxsaA 
Q3 What do you understand by sales evaluation programme? State important 

features of an effective sales evaluation programme. 
foØ; ewY;kadu dk;ZØe ls vki D;k le>rs gS\ ,d izHkkoh foØ; ewY;kadu dk;ZØe ds egRoiw.kZ 
rRokss dks le>kb;sa   

Q4 What do you understand by marketing channel? What is its importance? 
 foi.ku okfgdkvksa ls vki D;k le>rsa gS\ foi.ku es budk D;k egRo gS\  
Q5 Describe various techniques to assess performances of marketing channels.    
 foi.ku okfgdkvksa ds fu"iknu dh fofHkUu rduhdksa dk o.kZu dhft,A 
 

Assignment Question Paper – II 
 

Q1 Describe the procedure of selecting sales personnel. 
foØ; deZpkfj;ks ds p;u dh izfØ;k dks le>kb;sA 

Q2 Discuss various motivations may be given to sales personnel's. 
foØ; deZpkfj;ks dks nh tkus okyh fofHkUu vfHkizsj.kkvks dk o.kZu dhft,a 

Q3 State various techniques of sales cost analysis. 
foØ; ykxr fo'ys"k.k dh fofHkUu rduhds izLrqr dhft,aA 

Q4 Describe organizational pattern of marketing channels.  
foi.ku okfgdkvks ds laxBukRd Lo:i dk o.kZu dhft,aA 

Q5 Describe the importance of International marketing channels in marketing.  
foi.ku esa vUrZjk"Vªh; foi.ku okfgdkvks ds egRo dk o.kZu dhft,A 

 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 


